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A joint online project for Germany between 
www.almaniah.com  
and the 
German Emirati Joint Council for Industry & Commerce (AHK)  
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This project is an initiative by www.almaniah.com in collaboration with AHK Dubai 

What is Almaniah.com?    

• Almaniah.com is the largest information portal 
about Germany in Arabic  
 

• Providing about 1,8 million new words as well as 
a huge number of pictures and videos  about 
Germany 
 

• Strong presence through its linked social media 
like Facebook, Twitter, Instagram und YouTube 
 

• Daily reach of 10 million Arabic internet and 
social media users 

 

http://www.almaniah.com
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What is Eye on Germany?   

This project is an initiative by www.almaniah.com in collaboration with AHK Dubai 

• “EYE ON GERMANY” is a large online 
information project about Germany in Arabic 
language featuring extensive reports about 
companies, tourism, lifestyle & culture.  
 

• Articles  and videos are published on 
www.almaniah.com  and promoted on 
Almaniah’s Twitter, Facebook and Instagram  
page as well as on YouTube to reach an 
audience up to 10 million unique users. 
 

• The first edition of “EYE ON GERMANY” was a 
great success  in March/April  2014 and will 
now continue under the title “Eye on 
Germany – 25 Years of Reunification” 

 

http://www.almaniah.com
http://www.almaniah.com/
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What is Eye on Germany?   

This project is an initiative by www.almaniah.com in collaboration with AHK Dubai 

• “Eye on Germany – 25 Years of 
Reunification” will also include TV 
productions 
 

• Several Arabic TV channels - amongst 
them Aljazeera, Al Arabiya and CNBC 
Arabia – will travel to Germany and do 
shootings in cities and companies .  
Your company can be integrated into 
one of those documentaries. 

 

http://www.almaniah.com
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What is the success of Eye on Germany?   

This project is an initiative by www.almaniah.com in collaboration with AHK Dubai 

No. of Visitors No. of Page Views 

Eye on Germany Total 221,272 1,278,809 

Amongst many partners 
companies like:      

ROLF BENZ 23,986 30,621 

Carl Stahl 21,596 26,115 

Stoebich Fireprotection 21,538 26,439 

Bioscientia 20,447 24,944 

University Clinic Düsseldorf 18,452 20,183 

• Within 2 months only “EYE ON GERMANY” had 221,272 visitors generating 
1,278,808 page views  

 

http://www.almaniah.com
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How can we be so successful?    

This project is an initiative by www.almaniah.com in collaboration with AHK Dubai 

• Social Media has huge impact and Almaniah’s steadily growing Twitter page  with 
almost 160,000 followers creating an extraordinary audience.  

 

• Real influence on Twitter is about 
interaction. The most reliable 
indicator is the number of 
“retweets”. On average, for each 
100 tweets, Almaniah receives 
10,494 retweets. 

 

http://www.almaniah.com
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How can we be so successful?    

This project is an initiative by www.almaniah.com in collaboration with AHK Dubai 

• Through the link to Almaniah’s Facebook page with  1,5 million Arab fans interested 
in Germany we are connected to more than 65 million friends. 

 

http://www.almaniah.com
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How did ROLF BENZ benefit from the success?   

This project is an initiative by www.almaniah.com in collaboration with AHK 

 

 

The company profile “EYE 
ON GERMANY” providing 
comprehensive information 
about their products.  

http://www.almaniah.com


9 

How did ROLF BENZ benefit from the success?   

This project is an initiative by www.almaniah.com in collaboration with AHK 

• The company profile of ROLF BENZ got 23,986 visitors who  generated 30,621 page 
views.   

 

http://www.almaniah.com/
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How did we drive the traffic to ROLF BENZ? 

This project is an initiative by www.almaniah.com in collaboration with AHK 

• The awareness for the company was even higher because  of promotions on 
Social Media 

 

• This posting on Twitter about 
ROLF BENZ generated 102 
“retweets” 

 

http://www.almaniah.com


11 

How did we drive the traffic to ROLF BENZ? 

This project is an initiative by www.almaniah.com in collaboration with AHK 

• Out of 102 retweets - only 24 shown in the monitoring - the picture reached  
3,037,394 people  

 

• Through our activities in Social Media million of people 
were reached out of them 23,986 visitors with real 
interest in the products  came to the company profile 

 

http://www.almaniah.com
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This project is an initiative by www.almaniah.com in collaboration with AHK 

To see an example, please click here to see the business profile page of ROLF BENZ, a 
leading German furniture and lifestyle company. 

How to be part of the project?   

• A full business profile will be created for your 
company, with comprehensive information about 
activities, products, services, and contact details 
 

• Your company will be integrated into our sector 
feature articles 
 

• All reports will be promoted on Almaniah’s 
Twitter and Facebook page to reach a targeted 
audience between 3.5 to 10 million users 

http://www.almaniah.com
http://www.almaniah.com/companies/eyeongermany/articles/5474
http://www.almaniah.com/companies/eyeongermany/articles/5474
http://www.almaniah.com/companies/eyeongermany/articles/5474
http://www.almaniah.com/companies/eyeongermany/articles/5474
http://www.almaniah.com/companies/eyeongermany/articles/5474
http://www.almaniah.com/companies/eyeongermany/articles/5474
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In late June 2013, Almaniah.com conducted the 
largest-ever survey on sentiment about Germany in 
the Arab world. The 10 question survey, taken by some 
8,912 respondents, revealed a great demand for 
information about Germany in Arabic language: 

This project is an initiative by www.almaniah.com in collaboration with AHK Dubai 

Why Eye on Germany?   

Eye on Germany serves a concrete, unmet and growing demand for Arabic language 
information about Germany, its economic sectors and companies. 

• 71% of respondents indicated that they would like to 
obtain more information about German creations and 
innovations  
 

• 50% of our sample would like to read reports about 
German business sectors and industries 
 

• 41% would be interested in lists of leading companies 
in their economic sectors 

http://www.almaniah.com
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Because Arab communication culture has changed for good! 

 

This project is an initiative by www.almaniah.com in collaboration with AHK 

Why Online?   

 

Usage of the Internet is skyrocketing and now the primary source of information for 
most Arabs 

• Kuwait’s population now has higher percentage of Facebook users than South Korea 
• Riyadh produces more tweets than Berlin per day 
• Internet penetration in UAE has now overtaken that of Italy 
• In Libya, the dissemination of newspapers still largely impossible, while Almaniah.com is 

able to reach 400,000 Internet users across the country 
 

http://www.almaniah.com
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“Arguably, no Internet presentation of 
the Federal German government could 
ever pull this off” 

 

Testimony    

 

(Germany’s largest news magazine “DER SPIEGEL” about 
Almaniah.com) 
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Almaniah follows a concrete objective: 
Those searching in Arabic for online 
information about Germany ought to 
find it. This is how an Arabic language 
portal was created that today reaches 
more than four million people in the 
region per week: Almaniah. 

 
Find out more about Almaniah.com 
 
 

About Almaniah 

http://www.almaniah.com/pages/info_en
http://www.almaniah.com/pages/info_en
http://www.almaniah.com/pages/info_en
http://www.almaniah.com/pages/info_en
http://www.almaniah.com/pages/info_en
http://www.almaniah.com/pages/info_en
http://www.almaniah.com/pages/info_en
http://www.almaniah.com/pages/info_en
http://www.almaniah.com/pages/info_en
http://www.almaniah.com/pages/info_en
http://www.almaniah.com/pages/info_en
http://www.almaniah.com/files/pdf/Presentation_Almaniah_de.pdf
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bridge:media is a public relations and 
communications agency based in Dubai 
Media City, specialized in the promotion of 
nations, regions, cities and transnational 
corporations. 
 
Find out more about bridge:media 

About bridge:media 

http://www.bridge-media.com/
http://www.bridge-media.com/
http://www.bridge-media.com/
http://www.bridge-media.com/
http://www.bridge-media.com/
http://www.bridge-media.com/
http://www.bridge-media.com/
http://www.bridge-media.com/
http://www.bridge-media.com/
http://www.bridge-media.com/
http://www.bridge-media.com/
http://www.bridge-media.com/
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Contact us. 

Heike Kamolz 
Tel: +971 4 375 4338  
email: hk@bridge-media.com. 

Wsam Al Hariri 
Tel: +971 4 375 4338  
email: wa@bridge-media.com. 
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